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The ‘Green Guide’ is a collection of non-formal
learning tools, methods, games, and inspiring ideas
that were created by the participants of the  Erasmus+
project ‘Sustainable ImPACT 2’  during the session
called ‘Green Guide’ aimed at the creation of new tools
to address environmental sustainability in youth work. 

The guide contains a set of exercises that can be used
to either introduce or address different topics of
environmental sustainability in different settings of
formal and non-formal education. 

Each tool has a short description, including its aim,
skills it can help to practice and develop, instructions
on how to use the tool, and reflection questions that
can be used after completing the exercise. Each tool
(except for the ones that were originally developed in
digital format, e.g., in  the ActionBound app) contains  
printable worksheets and  an additional info sheet with
basic complementary information on the topic to start
with (if needed).

The exercises do not have to be printed per se (if you
are concerned about creating paper waste) but can
also simply serve as an inspiration for developing your
own activities focused on addressing environmental
sustainability. 

‘Sustainable ImPACT 2’ was a 9-day Erasmus+ training
course that took place in Jizbice pod Blaníkem, Czech
Republic, from 25th August to 2nd September, 2024. The
training course gathered 35 dedicated youth workers
from Armenia, Bosnia and Herzegovina, France, Italy,
Portugal, Romania, and  the Czech Republic. The goal
of the training course was to equip youth workers with
the skills and tools to promote sustainability in their
communities through knowledge exchange, practical
training, and innovative non-formal education
methods.

During the 9 days of the training course, the
participants engaged in different theoretical and
practical workshops, i.e. reviewed European and global
environmental policies and regulations, learned more
about environmental challenges in participating
countries, shared their different field expertise and
experiences in sustainability, explored in-depth topics
of waste, sustainability of food, carbon footprint,
sustainable fashion, learned and practiced their skills in
marketing and creating online campaigns, tried out
upcycling, created new tools to address sustainability in
youth work, prepared and performed workshops, met
inspiring local sustainability actors - businesses
‘Vobrousek’ and ‘V Papíru’, and the representative of
‘Fashion Revolution’ movement, visited ParaZOO in
Vlašim and Water House in Hulice, and much more...

The project was implemented by
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SUSTAINABILITYSUSTAINABILITYWord SoupWord Soup
‘Sustainability word soup’

AIM: The  ‘Sustainability Word Soup’ tool can be
used to introduce different topics of
environmental sustainability. The facilitator can
reflect on each of the words, draw connections,
and discuss with the group why it is important to
speak about them.  The tool can be used as an
introductory team task before the main
workshop on different topics related to
Environmental Sustainability, e.g. Circular
Economy, Nature Preservation, Waste Issues, and
other topics.  

Reflection Questions:

Which words did you find, and what do you
think about each of the terms in the ‘Word
Soup’? 
Which words do you personally associate
with sustainability? Why?
Why is it important to address these topics?

Find the following Words:

Zero Waste
Reduce
Reuse
Recycling
Circular
Footprint

Nature
Forest 
Tree
Soil
Water
Life

Planet 
Environment
Pollution
Fashion
Tourism
Animals

SKILLS TO BE PRACTICED: Critical Thinking,
Creativity, Teamwork, Brainstorming

HOW TO USE THE TOOL: Print out and hand
out the ‘Sustainability Word Soup’ to the
participants of your workshop. The task can be
completed individually or in small groups. You
can combine the tool with letting participants
reflect in small groups on specific terms they
found and the impact/importance of these
concepts in sustainability.

THE TOOL & PRINTABLE WORKSHEET 11
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‘Sustainability cubes’

AIM: The ‘Sustainability Cubes’ tool is intended
to create a better understanding and awareness
about environmental challenges we face today as
a humanity and the crucial importance of
pursuing more sustainable practices. It is
achieved by drawing connections between
different frequently affected areas of the natural
environment (i.e.,  plants, air, water, soil, animals,
climate changes) and human-managed or
mismanaged areas causing the (sometimes
irreversible) changes in the environment (i.e.,
waste management, agriculture, tourism, fashion
industry, deforestation, CO2 emissions). The tool  
allows its users to research and construct a
more detailed picture of the environmental
impacts created, as well as to review and discuss
causes and current effects on the affected areas
of the environment. The ‘Sustainability cubes’
can also be used separately to review all the
covered issues in detail.

SUSTAINABILITYSUSTAINABILITY& Challenges& Challenges
sustainability and challenges: connecting the dots

Climate change, food waste, biodiversity loss,
carbon footprint, resource depletion, water
scarcity, deforestation, overfishing, ocean
acidification, erosion of soil, air pollution,
poverty, and inequality are just some of the
issues that we are warned about regularly in our
daily news briefs. It seems impossible to grasp
and reflect on all the issues at once, yet if we try
to review them one by one and build
connections between them, we will be better
equipped to see the bigger picture and have
more grounded ideas of what we can do and how
we can change our own behaviours, habits, and
choices to more sustainable ones. 

What is Sustainability?

Sustainability is defined as ‘a social goal for
people to co-exist on Earth over a long time’
(Purvis et al. 2019) or ‘meeting the needs of the
present without compromising the ability of
future generations to meet their own needs’ (UN
Brundtland Report, 1987). Although more
frequently referred to  its environmental
dimension, sustainability also includes social and
economic dimensions. All three of these
dimensions are co-dependent on each other, and
when one or more of them are failing, it creates
strong implications for the other ones. As a
result, sustainable practices support ecological,
human, and economic health and viability.

Reflection Questions:
Was there something new or surprising that
you found out while researching the
connections?
Did you find any good developments related
to the researched sustainability areas?
What can be done differently to lessen the
negative effects between the connections you
found?
Which environmental challenges do you care
about personally? Why? 
What you could personally do to lessen the
negative impacts of environmental challenges
we face today?

INFOSHEET & THE TOOL

SKILLS TO BE PRACTICED: Analytical Skills,
Problem-solving, Creative Thinking, Research and
Information Gathering, Teamwork.

HOW TO USE THE TOOL: The tool set includes
printable worksheets with 2 cube templates that
can be printed, cut out, folded, and glued
together. The tool can be used individually or as
a part of group activities. It can be used as the
main practical activity when introducing the
topic of sustainability or environmental
challenges, followed by a thorough reflection and
a more comprehensive review of the topics
covered by the cubes. In a group setting, you can
divide the group into 4-6 teams and let each
team roll the 2 cubes and get their own
combinations of keywords to work with. Give the
groups 5-10 minutes to find the connections
between the different areas of the natural
environment and human-managed
(environmentally problematic) areas. You can
start off by asking to provide the answer to the
question: ‘How [the specific area of natural
environment] is affected by [the specific human-
managed area]?’

22

A few examples to start off the generation of
ideas and researching the connections. If the
two keywords drawn would be ‘Agriculture’ and
‘Water’, the questions you could ask could be, for
example, ‘What role does water play in
agriculture?’, ‘How does agriculture affect global
water resources?’, ‘How water-intense is the
agricultural industry?’, ‘Which branches of
agriculture are most water-intense?’, ‘What are
the current solutions in place to help make
agriculture less water-intense?’ etc. 

Or if, for example, the two keywords drawn
would be ‘Fashion’ and ‘Soil’, the questions you
could ask to start off building connections could
be, for example, ‘What role does soil play in the
fashion industry?’ or ‘How and to what extent is
soil affected by the fashion industry?’ (e.g.,
contamination with chemicals while dyeing
textiles, soil depletion from growing mono-
cultures (i.e. cotton) extensively, fabric shedding
micro-plastics etc.)

Where to start connecting?
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SUSTAINABILITYSUSTAINABILITYCubesCubes

Cut out the
template.

1.

Fold the cubes
along the lines
on the
template to
ensure a good
cube.

2.

Then glue the
flaps. 

3.
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SUSTAINABILITYSUSTAINABILITYCubesCubes

Environmental Pollution
Pollution is the introduction of contaminantsinto the natural environment that causeadverse change. Pollution can take the formof any substance (solid, liquid, or gas) orenergy (such as radioactivity, heat, sound, orlight). Pollutants can be either foreignsubstances/energies or naturally occurringcontaminants. The world pollution generallyimplies that the contaminants have ananthropogenic source - a source created byhuman activities, such as manufacturing,extractive industries, poor wastemanagement, transportation, or agriculture.Major forms of pollution include Air, Water,Soil (land), Noise, Electromagnetic, Plastic,Radioactive, Thermal, Light and Visualpollution (Wikipedia).

Deforestation

Deforestation is the decrease in forest areasacross the world that are lost for other usessuch as agricultural farming, urbanisation,or mining activities. According to the UN  Food and Agriculture Organisation  (FAO)currently about 31% of Earth’s land surfaceis covered by forests. 
The main driver of forest loss is conversionof forests into farming lands. According tothe UN FAO, it causes at least 50% of globaldeforestation, mainly for oil palm andsoybean production. Livestock grazing isresponsible for almost 40% of globaldeforestation (European Parliament, 2022).

Tourism industry
Tourism is a comprehensive industry (oneof the largest), providing around 10% of alljobs globally (WTO World Trade Report,2013) that involves many industries such ashospitality, transportation, touristdestinations, travel companies, etc. Thetourism industry, as part of the servicesector, has become an important source ofincome for many regions and even forentire countries in some cases. 

Tourism puts pressure on natural resourcesthrough overconsumption and  enormousstress on local land use that can lead to soilerosion, increased pollution, natural habitatloss, and more pressure on endangeredspecies.

Waste
Waste is ‘materials that are not primeproducts (that is, products produced forthe market) for which the generator has nofurther use in terms of his/her ownpurposes of production, transformation, orconsumption, and of which he/she wantsto dispose. Wastes may be generatedduring the extraction of raw materials, theprocessing of raw materials intointermediate and final products, theconsumption of final products, and otherhuman activities. Residuals recycled orreused at the place of generation areexcluded’ (UNSD, 1997).

INFOSHEET

Fashion industry
The fashion industry is one of the world’sbiggest manufacturing industries,employing more than 300 million peoplealong its value chain (Ellen MacArthurFoundation, 2017). 

According to several studies, fashion isconsidered one of the most pollutingindustries in the world. Key pressuresinclude water usage, chemicals andwaterways contamination, waste andpollution including microplastics, andenergy and greenhouse gas emissions. Thefashion industry accounts for about 10% ofglobal carbon emissions (BBC, 2020) andnearly 20% of wastewater (EuropeanParliament, 2020a; Kant, 2012).

Agriculture
Agriculture entails the cultivation of plants andanimals for use as food (and in some cases,other industrial products like fibre, e.g.,cotton). The industry of agriculture  includeseveryone, starting from small local farmersgrowing organic produce to massive grain andlivestock businesses producing food for theexport market. 27% of the world’s labour forceworks in agriculture (UN FAO, 2023). Agriculture causes deforestation, wateroveruse, and greenhouse gas emissions.Agriculture, marine farming, and the foodsystem are also key drivers of biodiversity andhabitat loss through land conversion, soildegradation, overfishing, water extraction, andchemical and nutrient pollution (Climate Focus& WWF, 2024).
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MISSION 1: You’re walking in nature when you
suddenly encounter a duck that has been hit by a
car. We will call it Jack.

Question 1: What do you do when you find Jack?
a) Search for wildlife ambulance and call for help
b) Leave him
c) Pretend like you did not see anything

Question 2: Where will Jack stay? 
a) At a paraZOO
b) At someone’s home
c) In the forest

Depending on the answers to the two questions,
players can be directed to different outcomes/
scenarios. Reflecting on the answers and what can
be done in the particular situation is strongly
recommended. 

Missions of the game:

Animal welfare, according to  the World
Organisation for Animal Health (WOAH), refers
to the physical and psychological well-being of
an animal. ‘An animal experiences good welfare if
the animal is healthy, comfortable, well-
nourished, safe, is not suffering from unpleasant
states such as pain, fear, and distress, and is able
to express behaviours that are important for its
physical and mental state’ (ibid.). As follows, the
concept of animal welfare revolves around three
factors: (1) the animal’s ability to lead a natural
life through development and use of their natural
capabilities, (2) the animal’s ability to feel well,
e.g., by not encountering negative emotions like
fear or pain and to experience normal pleasures,
and (3) the animal’s ability to function well, i.e.,
have good health, growth, and normal
functioning of physiological and behavioural
systems (Fraser et al. 1997).

David J. Mellor, the Professor of Animal Welfare
Science and Bioethics, developed a scientific
framework called  the Five Domains Model to
assess the quality of life of individual animals and
identify practices that contribute to a good
quality of life for the animals. The Five Domains
Model was originally formulated in 1994 and
subsequently updated many times to the one
used now. The model includes assessment of:

Nutrition: whether the animal has  
unrestricted access to clean water and
varied, yet balanced, nutritious, and species-
specific food;

1.

Physical Environment: whether the animal is
comfortable and safe in its environment and
has opportunities to engage in natural and
rewarding behaviours;

2.

Health: whether the animal is fit and in good
health, given that illnesses and injuries are
prevented or immediately and appropriately
treated;

3.

Behavioural Interactions: whether the animal
is  able to express natural and rewarding
behaviour, e.g., free movement, forming  
social bonds, play, exploration, retreat, etc.;

4.

Mental State: whether  and how the actual
nutrition, environment, health, and
opportunity for expression of natural
behaviour contribute to an animal’s mental
state. More positive experiences strengthen
the overall mental state of the animal.

5.

MISSION 5: Write about an animal of your choice
and its lifestyle and life requirements! (You can
provide additional sites where to look for
information.)

What is the state of animal welfare in your
town/city/country?
Are there places in your town/city/country
that take care of disabled animals? Have you
ever been to one of those places?
Why is it important to take care of animals
and ensure that they have a good quality of
life?
What can you personally do to improve the
quality of life of animals?

‘ParaZoo’: Meet Jack, the duck

ANIMALANIMALWelfareWelfare
What happens to disabled animals?
What is animal welfare?

MISSION 2: Share at least one example or story of
how disabled animals could be useful!

MISSION 3: How would you act if you found an
injured animal?

MISSION 4: Research and write about a local
paraZOO/animal sanctuary in your country!

Reflection Questions:

INFOSHEET & THE TOOL

MISSION 6: What are the benefits of including
animals in educational programs?

AIM: The interactive game ‘ParaZOO’ is intended
to raise awareness about animals, especially in
critical situations, and their welfare by
completing different missions developed in the
ActionBound online app. By completing different
tasks, the players gradually assess different
aspects of animal welfare and learn more about
actions one can perform to help an animal in
need based on more well-informed decisions in
critical situations.

SKILLS TO BE PRACTICED: Critical Thinking,
Teamwork, Awareness and Knowledge Building,
Problem-solving.

HOW TO USE THE TOOL: The presented
example of missions revolves around a duck
named Jack that gets injured through interaction
with human-generated circumstances. The game
provides an opportunity to follow the animal’s
story through answering situational questions.
The game can be made more complex by
inserting different scenarios that lead to
different outcomes before the actual end of the
game. The questions and animals can be easily
adapted to country-specific contexts and the
available emergency help infrastructures. 
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You’ll need a pan, boiling water, vinegarand salt, rubber bands (for tie-dye), andnatural dye, e.g., turmeric powder (yellow)or coffee (brown).Put boiling water in a pot and add agenerous amount of vinegar and salt. Stir itwell and afterwards add the natural dye.Prepare the clothing item (you can tierubber bands around the cloth to createnew colour patterns). Sink the cloth in theprepared brew and leave to simmer for 45minutes to 1 hour.Untie and rinse with water. Dry and enjoyyour refashioned clothing!

Refashion clotheswith natural dyes

by Lara

A Few Ideas to make your Unique style
more sustainable

SUSTAINABILITYSUSTAINABILITY& Fashion& Fashion
Fashion industry and sustainability

Why is there a need to speak about the fashion
industry in terms of sustainability, one may ask?
Even though significant progress has been made in
regard to public demand for more transparency of
production processes and more responsibility
from fashion brands, and in regard to awareness
and knowledge building among consumers
resulting in more informed fashion choices, the
battle is not over yet. Despite all the noble efforts
of the activists in the field (e.g., Fashion Revolution
being one of the most visible ones) and more strict
regulations requiring circularity in product design,
the industry continues to struggle with issues
caused by fast fashion, the overall wastefulness of
the textile industry, and unsustainable consumer
practices, among many. 

Fast fashion is a business model of replicating
recent high-fashion designs, mass-producing them
at a low cost, and bringing them to retail quickly
while demand is at its highest. Fast fashion is
characterised by cheap, trendy, and mass-
produced clothing that generates large amounts of
waste and carbon emissions (Wikipedia). The
fashion industry accounts for about 10% of global
carbon emissions (BBC, 2020) and nearly 20% of
wastewater (European Parliament, 2020a; Kant,
2012). 

Fast fashion has devastating impacts on the
environment, e.g., habitat degradation, rapid
increase of chemicals and microplastics in
waterways. A global research study on microfibres
in tap water found that the particles were present
in 83% of the samples (The Guardian, 2017), which  
is partially connected to the shedding of synthetic
textile materials. Moreover, the global share of
textile-based microplastics in the oceans is
estimated at 16% (UNEP, 2018). Fast fashion is also
often linked to the use of cheap labour sourced in
countries where workers often have to work long
hours in bad working conditions, being exposed to
toxic chemicals, and not being paid fairly. 

What is fast fashion?

How would you describe your fashion
consumption? How do you pick your fashion
items? What is important for you when you
choose your clothing/footwear?
What would encourage you to make more
sustainable fashion choices?
What can you personally do to avoid
supporting fast fashion? 
How can you take better care of the clothes
you already own?

Fashion Consumption & the Aftermath

Globally, less than 1% of clothes are recycled as
clothing (European Parliament, 2020a). 
On average, Europeans use nearly 26 kilos of
textiles per year and discard about 11 kilos of them
every year. Used clothes can be exported outside
the EU but are mostly (87%) incinerated or
landfilled (ibid.). Textile recycling is the process of
recovering fibre, yarn, or fabric and reprocessing
the textile material into useful new products. The
recyclability of textiles highly depends on the
quality of the material and its composition
(Hawley, 2009).

What else can be done with textile/fashion
products besides recycling?
How can you creatively repurpose your
textile/fashion products, for example, an
umbrella, a pair of jeans, a woollen sweater, a T-
shirt, or boots? 

Learn more, explore educational
materials & get inspired:

www.fashionrevolution.org
www.fashionforchange.eu

Reflection Questions:

What else can you do to make your
wardrobe more sustainable?

INFOSHEET 77

Complete a sustainablefashion challenge!
Find 3 sustainable fashion brands andprovide data on:

From where do these brands sourcetheir raw materials? Do these brands take care of andprotect their workers? How do theydo that?
Do these brands take care of theenvironment? How do they do that?Share your insights and findingswith the world!

by Sabrina

https://www.fashionrevolution.org/
http://www.fashionforchange.eu/


Will I wear it? A) Yes B) No

Do I see myself wearing it in 2 years? A) Yes B) No

Will I wear it at least 12 times? A) Yes B) No

Do I actually like it? A) Yes B) No

Does it fit me well? A) Yes B) No

Do I have something similar? A) No B) Yes

Do I have something that fits the same purpose? A) No B) Yes

Can I style it with my wardrobe? A) Yes B) No

Is it of good quality and going to last long? A) Yes B) No

Can it be recycled/upcycled? A) Yes B) No

Could I find it in a secondhand shop? A) No B) Yes

-11 to -7

Absolutely

not!

-6 to 0

not 
really...

+1 to +7

not
necessary,
but useful

+8 to +11

Absolutely

yes!

1.
2.
3.
4.
5.
6.
7.
8.
9.

10.
11.

SUSTAINABLESUSTAINABLEClosetCloset
11 Steps towards having a more sustainable closet

Each time you pick answer A, count +1
Each time you pick answer B, count -1

AIM: The self-assessment form ‘11 Steps towards
having a more Sustainable Closet’ is a tool to assess
the  sustainability of individual fashion choices. The
tool can be used in different ways. For example, as
an introduction to a workshop about sustainable
fashion, speaking specifically about the effects of
consumerism or fashion consumption habits,
allowing the participants to individually assess their
own fashion-consuming habits.

Reflection Questions:

Do you follow any personal criteria when
choosing your clothing/footwear items?
Why is it important to carefully assess your
potential purchases, especially when
choosing fashion items? 
What other ways do you know of and/or
pursue to make your closet more
sustainable? Please share!

HOW TO USE THE TOOL: Print the self-
assessment forms and hand them to participants to
fill out. Ask the participants to share their insights
after completing the task. 

Explore more educational materials
& get inspired:
https://www.fashionrevolution.org Ill

us
tr

at
io

n 
‘D

o 
I N

ee
d 

It
?’ 

w
as

 h
an

d 
dr

aw
n 

by
 th

e 
pa

rt
ic

ip
an

ts
 o

f  
   

   
   

  t
he

 tr
ai

ni
ng

 c
ou

rs
e 

‘S
us

ta
in

ab
le

 Im
PA

C
T 

2’
 2

02
4

THE TOOL & PRINTABLE WORKSHEET 88

https://www.fashionrevolution.org/


banana

Per 1 piece

= 0.15 kg CO2*

Know your ‘foodprint’: Carbon footprint of your diet
‘Carbon Foodprint’

SUSTAINABILITYSUSTAINABILITYof Foodof Food

How to calculate the estimate
carbon footprint of your diet?

What is carbon footprint?

Carbon footprint (or greenhouse gas footprint) is
the amount of carbon dioxide (CO2) and methane
(CH4) emissions released into the atmosphere of
a particular individual, organisation, or
community. A carbon footprint is a calculated
value or index that makes it possible to compare
the total amount of greenhouse gases that an
activity, product, company, individual, or country
adds to the atmosphere. Carbon footprints are
usually reported in tonnes of emissions per unit
of comparison (Wikipedia).

A product’s carbon footprint includes the
emissions for the entire life cycle, that is, from the
production along the supply chain to its final
consumption and disposal. Carbon footprints are
usually reported in tonnes of emissions (CO2-
equivalent) per unit of comparison, for example,
CO2-eq per year, per kilogram of protein for
consumption, per kilometre travelled, per piece
of clothing, etc. (ibid.).

carbon footprint of food

The carbon footprint of food at the moment is
calculated by counting all the emissions created
throughout the whole supply chain, i.e., from
using the land to grow the food to packaging and
transporting the food to your nearest
supermarket, where you can purchase it. It
includes factors such as land use, farming
activities, production of animal feed (if it’s an
animal product), processing of food items into
final products, packaging, transportation, and
retail. According to Poore and Nemecek (2018),
food production accounts for as much as a
quarter of all the world’s greenhouse gas
emissions. 

Reflection Questions:

AIM: The ‘Carbon Foodprint’ tool is intended to
create a greater awareness and knowledge about
carbon footprint in the context of food based on
individual diet choices, as well as provide an
overview of the advantages and disadvantages of
certain commonly used foods in regard to their
environmental impact and create a wider
discussion on whether and how diets could be
changed to contribute to creating and pursuing
more environmentally sustainable lifestyles.

SKILLS TO BE PRACTICED: Research and
Information Gathering, Teamwork, Critical
Thinking, Awareness and Knowledge Building on
the Topic

HOW TO USE THE TOOL: The set includes 18
cards that can be used as part of the
introduction of a session on Footprint of Food, or
as the main practical team activity during a
workshop on knowledge building about Carbon
Footprint.The tool can be used individually or in
groups. You can print the tool and hand it out in
the form of three A4 sheets, or you can print the
tool and cut the cards out and let participants
randomly pick a card and look for the
information about the CO2 of the selected food
item.

Example:

*Data calculated using My Emissions Calculator

Which products do you consume daily in your
diet, and what is their carbon footprint? 
Why could it be important to know the  
CO2eq emissions of a food, product, or
activity?
Would you consider changing your diet to
lower your carbon footprint? If yes, what
would you change in your diet? 
What defines a low-carbon-footprint diet?
Which other ways do you know that would
help you to address the environmental
impacts more effectively?

There are several tools available online that
allow you to calculate carbon footprint or
provide average estimates of a wide variety of
consumer items, for example:

CO2 Everything - A database of carbon
footprint calculations of everyday products
and activities
My Emissions Food Calculator
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carrot

bread

Per 100 grams

= _____kg CO2
Per 100 grams

= _____kg CO2

carrot

milk chocolate avocado
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Per 100 grams

= _____kg CO2

Per 1 piece

= _____kg CO2

corn

Per 1 kg

= _____kg CO2

onion

Per 1 piece

=____ kg CO2*

CARBONCARBONFoodprintFoodprintPRINTABLE WORKSHEET 1010
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apple

Per 100 grams

= _____kg CO2

fish (farmed)

Per 100 grams

= _____kg CO2

egg

Per 100 grams

= _____kg CO2

sugar

Per 100 grams

= _____kg CO2

honey

Per 1 tablespoon
= _____kg CO2

pineapple

Per 1 kg

= _____kg CO2

CARBONCARBONFoodprintFoodprintPRINTABLE WORKSHEET 1111
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orange

Per 100 grams

= _____kg CO2

cheese

Per 100 grams

= _____kg CO2

beef

Per 100 grams

= _____kg CO2

olive oil

Per 100 grams

= _____kg CO2

poultry

Per 100 grams

= _____kg CO2

peanut butter

Per 100 grams

= _____kg CO2

CARBONCARBONFoodprintFoodprintPRINTABLE WORKSHEET 1212



Galette Bretonne
Ingredients:

Buckwheat flour (Eastern
Europe/ China)
Salt (France)
Water (France)
Eggs (France)
Cheese (France)
Ham (France)
Butter (France)

Explore the adventurous voyage of your Food!
‘The journey of food’

Coffee
Cocoa

Buckwheat

Pasta

THE JOURNEYTHE JOURNEYof Foodof FoodTHE TOOL

Reflection Questions:

What is a typical cuisine in your country? Are
the ingredients usually local or imported?
How would you describe your own diet and
the origin of its ingredients?
What interesting facts did you learn about
your favourite/ typical food on its journey to
your plate?
What was the most interesting thing you
learnt about food production processes,
packaging, or exportation?
Is it better for the environment to have
locally sourced ingredients? Why yes or no?

1313
AIM: The ‘Journey of Food’ tool is intended to
create a greater awareness and more in-depth
knowledge about the origin of food through
exploring the production, packaging,
transportation, and other processes included in
the journey of the food from its place of origin to
your plate.

SKILLS TO BE PRACTICED: Research and
Information Gathering, Teamwork, Critical
Thinking, Awareness and Knowledge Building on
the Topic

HOW TO USE THE TOOL: The tool includes 2
filled-in cards (as examples) with 2 common
dishes  consumed in France and a worksheet
with 2 blank cards that can be printed and filled
in a similar manner for the foods applicable to
the specific geographical context you’re working
in. The tool is suitable for groups and for
individual work and can be used as the main
practical activity during sessions that address  
the sustainability of food or as part of awareness
building on sustainable consumption with a focus
on food. The cards include the following
sections: Recipe (of a dish), Ingredients (and their
country of origin), Production of the Ingredients,
Packaging, and Exportation. The tool is
accompanied by a world map that can be used to
portray the actual distances of the journeys
different food items travel to their final
destinations.

QUESTIONS TO START WITH:
Think of your most typical and/or your
favourite daily recipes! 

Where do you get the ingredients
for your chosen dishes?
How and where are these
ingredients being produced? 
What it takes to produce these
ingredients and who is involved? 
Are these ingredients made in your
country or imported from
elsewhere?
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Pasta

Hard wheat Semolina (Italy)
Wholemeal flour (Italy)
Legume flour (India,
Canada, Australia)

Tomatoes (France)
Basil (France)
Garlic (France)
Olive Oil (Italy)
Salt (France)
Black Pepper (India)

For batter (8 pieces):
250 g buckwheat flour
1 tsp sea salt
1/2 litre water
1 large egg
20 g melted butter

For the filling (per pancake):
1 slice of ham
1 egg
20 g grated Gruyere
Butter

THE JOURNEYTHE JOURNEYof Foodof Food

Ingredients:

Ingredients:

Production of the ingredients:

The ingredients for PASTA are
imported and shipped to factories in
Parma (Italy), where they are milled
and treated with tonnes of water.
Finally the product is industrially
finished. 

TOMATOES, GARLIC, and BASIL are
grown and harvested locally in
France. OLIVE OIL is produced in
Italy (olives are grown, harvested,
and pressed into oil).  SALT is
produced using the evaporation of
seawater method in France. BLACK
PEPPER is grown, harvested, and
dried in India.

Packaging:
Pasta - the final product - is
sent to packaging in Emilio
Romagna (Italy). Producers
are trying to switch to
sustainable materials for
packaging, but most of them
still use plastic. Tomatoes and
garlic are usually packaged in
carton boxes and further
either sold loose or pre-
packaged in plastic, or carton  
and plastic packaging
(tomatoes) or in net bags
(garlic). Basil is sold in pots
covered in plastic or pre-cut
and packaged in transparent
plastic. 
Exportation:
Pasta is shipped to France and
other countries all around the
world. Tomatoes, garlic, and
basil are locally grown;
similarly salt is produced in
the country. Black pepper is
shipped from India to Europe
and elsewhere in the world.

Production of the ingredients:

Packaging:
Buckwheat usually comes in
either paper or plastic
packaging. Eggs come in
recycled paper packaging
(egg carton). Cheese is
packed in wax coating or
waxed paper. Butter is
packaged in waxed paper (or
foil paper). Ham usually
comes in hang netting bags
or bone-guard vacuum
plastic packaging.  

Exportation:
The products grown (and
further prepared to their
final state) in France are
shipped to the retail, and
further to the place of the
delivery, e.g., a restaurant or
a supermarket, and have
significantly shorter delivery
distances. Buckwheat, if
sourced in Eastern Europe,  
has a considerably shorter
transportation journey than
if sourced from China.

Recipe:

Buckwheat flour
(Eastern Europe/ China) 
Salt (France) 
Water (France) 
Egg (France) 
Cheese Gruyere (France) 
Ham (France)
Butter (France)

The Journey of Food

The Journey of Food Recipe:

Pasta

For the sauce:
Tomatoes
Basil
Garlic
Olive Oil
Salt
Black Pepper

Galette
Bretonne BUCKWHEAT is grown, harvested,  and

stored in Eastern Europe (e.g., Lithuania,
Ukraine, Poland). Eggs, ham, butter,
cheese, and salt are locally produced in
France. EGGS are a product coming from
poultry farms; HAM (pig meat) is farmed,
produced, and processed locally into the
final product. BUTTER production
includes the collection of milk, the
separation of cream from milk, and the
transformation of cream into butterfat.
CHEESE production includes the
collection of milk and multiple
transformation processes of milk: curdling,
draining, pressing, and ripening. SALT is
produced using the evaporation of
seawater method in France.

EXAMPLE: FRANCE 1414



THE JOURNEYTHE JOURNEYof Foodof Food

Ingredients:

Production of the
ingredients:

Packaging:

Exportation:

Ingredients:

Production of
the ingredients:

Packaging:

Exportation:

Recipe:

Recipe:

The Journey of Food

The Journey of Food

PRINTABLE WORKSHEET 1515
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Let’s talk waste!

UNSD (1997) defines waste as ‘materials that are
not prime products (that is, products produced for
the market) for which the generator has no further
use in terms of his/her own purposes of
production, transformation, or consumption, and
of which he/she wants to dispose. Wastes may be
generated during the extraction of raw materials,
the processing of raw materials into intermediate
and final products, the consumption of final
products, and other human activities. Residuals
recycled or reused at the place of generation are
excluded.’ The way people buy, use, and discard
materials determines the amount of energy and
raw materials used and how much waste is
generated (UNEP, 2024).

What is waste?

SUSTAINABILITYSUSTAINABILITY& Waste& WasteINFOSHEET

The most common Consumer wastes

Plastics have transformed the modern world,
and without the use of plastics, life would be
unimaginable. A throwaway culture has been
established in the use of plastics, as about 40%
of the annual consumption of plastics is of
single-use (BBC, 2022). Global plastic waste
generation more than doubled from 2000 to
2019 to 353 million tonnes. Nearly two-thirds of
plastic waste comes from plastics with lifetimes
of under five years, with 40% coming from
packaging, 12% from consumer goods, and 11%
from clothing and textiles (OECD, 2022). 
Plastic can be recycled 7-9 times before it is no
longer recyclable. Globally, only 9% of plastic
waste is recycled while 22% is mismanaged
(OECD, 2022). Most plastic pollution comes from
inadequate collection and disposal.

Plastic waste

Textile waste
Textile waste can be distinguished in pre-
consumer and post-consumer waste. Pre-
consumer waste, or post-industrial waste, consists
of textile waste produced at the industrial stage
of the production of textile material. Typically,
these by-products are produced by the textile,
garment, cotton, and fibre industries and are
repurposed by the furniture, home building,
automotive, and other industries. Post-consumer
waste consists of discarded garments or
household articles made from manufactured
textiles. These unwanted articles are typically
worn out or damaged. Some post-consumer
waste is directed towards second-hand retailers
to be sold again. Some of this waste is collected in
municipal collection bins, but the majority of this
waste is found in landfills (Hawley, 2006).
According to  Kerr and Landry (2017), we produce
around 92 million tonnes of textile waste
annually. Globally, less than 1% of clothes are
recycled as clothing, partly due to inadequate
technology (European Parliament, 2020a). 

Glass waste

E-waste

Paper waste
Paper is the most recycled packaging material in
the EU countries (BBC, 2019), and Europe is
leading the way in paper recycling globally. In
2022, 70.5% of all paper and board consumed in
Europe was recycled (EPRC, 2022). Paper cannot
be recycled indefinitely - just 4-6 times, because
the fibres lose their paper-making qualities. The
demand for paper products has grown, especially
as an alternative replacement for single-use
plastics. Most commonly, paper is used in the
manufacturing of packaging together with other
types of materials, whose recycling process is
more complicated or completely different from
the paper recycling process. All in all, as one of
the largest industrial sectors in the world, the
pulp and paper industry has an enormous
influence on global forests (i.e., deforestation).

Food waste
Food loss and waste is food that is not eaten.
According to the UN, one-third of the world’s
food is thrown away. The causes of food waste or
loss are numerous and occur throughout the
entire food system: during Production,
Processing, Distribution, Retail and Food Service
Sales, and Consumption. Globally, households
waste the most food, followed by food service
and retail (UNEP, 2024).

Electronic or e-waste contains valuable materials
and hazardous toxins. Over 1,000 materials,
including chlorinated solvents, brominated flame
retardants, PVC, heavy metals, plastics, and
gases, are used to make electronic products and
their components. About 40% of the heavy
metals in landfills, including lead, mercury,
cadmium, arsenic, thallium, beryllium, and
indium, come from electronic equipment
discards. Asia generates almost half of the
world’s e-waste, and since 2010 the amount of e-
waste generated globally is 5 times quicker than
its formal collection and recycling efforts (The
Global E-waste Monitor 2024). E-waste is also the
fastest-growing waste stream in the EU, and less
than 40% is recycled (European Parliament,
2020b). Recycled metals are 2-10 times more
energy efficient than metals smelted from virgin
ore.

Glass is 100% recyclable and can be recycled
endlessly without loss in quality or purity.
Producing glass from recycled glass requires less
energy (up to 30%) than making glass from virgin
materials (EPA, 2012).
There are 3 types of glass: container glass, flat
glass, and glass fiber. Global recycling volumes
are estimated at 27 million tonnes. The highest
recycling rates are achieved for container glass
(32%), while the recycling rate for flat glass is
only 11% (Harder, 2018).
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Wait BEFORE youWait BEFORE youWait BEFORE you
put hot foodput hot foodput hot food   
in the fridgein the fridgein the fridge

15 Ways to15 Ways to15 Ways to
avoidavoidavoid

creatingcreatingcreating
wastewastewaste

‘15 Ways to avoid creating waste’

use beeswaxuse beeswaxuse beeswax
packaging insteadpackaging insteadpackaging instead

of plasticof plasticof plastic

use a metal oruse a metal oruse a metal or
aluminium reusablealuminium reusablealuminium reusable

bottlebottlebottle
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Which of these activities do you pursue
already?
Why is it important to eliminate wasteful
habits/behaviours?
Which of the presented options are relevant
to you and which are not? Why?
What constraints (if any) stop you from
implementing less wasteful practices in your
daily life?
What other practices do you know/perform
that contribute to lesser generation of waste,
e.g., bringing reusable/cotton bags when
grocery shopping?

SUSTAINABLESUSTAINABLELivingLiving
AIM: The ‘15 ways to avoid creating waste’ tool is
intended to create a greater awareness about
the ways we generate waste (sometimes
unintentionally) and a wider discussion on how
waste can be managed and reduced more
effectively on an individual level in the context of
everyday situations.

SKILLS TO BE PRACTICED: Teamwork, Critical
Thinking, Research and Information Gathering,
Awareness and Knowledge Building on the Topic
of Waste

HOW TO USE THE TOOL: The tool set includes
15 cards that represent 15 practices that could
contribute to less wasteful behaviours. The tool
is well suited for group work and can be used as
a discussion starter or a brainstorming session
on the topic of waste or awareness assessment of
wasteful behaviours. Each card suggests an
option that can be reviewed in terms of
relevance, i.e., doing research on if, why, and
how the suggested option would contribute to
creating less waste. You can print and cut out
the cards and let the participants randomly pick
a card and reflect on its content (as individually
as in groups).

THE TOOL & PRINTABLE WORKSHEET 1818



make French toastsmake French toastsmake French toasts
(to avoid wasting(to avoid wasting(to avoid wasting

bread)bread)bread)

unplug yourunplug yourunplug your
charger if you arecharger if you arecharger if you are

not using itnot using itnot using it

repair your clothesrepair your clothesrepair your clothes

create a compostcreate a compostcreate a compost
box at homebox at homebox at home

switch off the lightswitch off the lightswitch off the light
when you leavewhen you leavewhen you leave   

a rooma rooma room

use a bamboouse a bamboouse a bamboo
toothbrushtoothbrushtoothbrush
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use reusableuse reusableuse reusable
containerscontainerscontainers

take short showerstake short showerstake short showers
replace classicreplace classicreplace classic

light bulb with LEDlight bulb with LEDlight bulb with LED
bulbbulbbulb

drink tap waterdrink tap waterdrink tap water

install ‘noinstall ‘noinstall ‘no
advertisement’ onadvertisement’ onadvertisement’ on

your mailboxyour mailboxyour mailbox

wash your clotheswash your clotheswash your clothes
in low temperaturesin low temperaturesin low temperatures

(when possible)(when possible)(when possible)
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Upcycling
Upcycling is a creative reuse of discardedobjects and materials (without breakingthem down) resulting in a new product ofgreater quality or value than the original. Inother words, upcycling is a process oftransforming by-products, waste materials,useless, or unwanted products into newmaterials/objects/products (Wikipedia).It also greatly contributes to minimising theamount of waste sent to landfill, the needfor new products, and damagingenvironmental impacts.

Mindful consumption
Mindful consumption is the practice ofusing awareness of sustainability issues toinform purchasing decisions - fromeveryday items to long-term investments.Mindful consumption is a combination of amindful mindset and behaviour: a mindsetfor caring for the self, community, andnature, which translates into consumerbehaviour of tempering acquisitive (greedyneed to have something), repetitive, andaspirational (strong desire to havesomething) consumption (Sheth et al. 2010).

SUSTAINABILITYSUSTAINABILITY& Recycling& Recycling
Waste and recycling
What is recycling?

Recycling is the process of processing (breaking
down) and reusing waste materials to create new
materials and objects. The recyclability of a
material highly depends on its ability to
reacquire the properties it had in its original
state (Villalba et al. 2002). Individuals and
communities usually do not do recycling by
themselves but contribute sorted waste material
for it to be recycled (broken down) and made
into new products in specialised facilities, i.e.,
recycling plants. 

Request more recycling bins in your area so
that the waste disposal facilities are easily
accessible!
Advocate for adding a financial aspect to
recycling efforts (e.g., suggest implementing
a deposit system for plastic and glass bottles
in your area)!
Educate your community about recycling
and its benefits (i.e., a cleaner environment,
less air pollution, and less waste going to
landfills)!
Work together with your local government/
municipality (e.g., join the forces for
promoting the importance and benefits of
recycling in the community)!
Support local businesses that work with
recycled/waste materials and/or circular
design principles!
Set your own recycling goals and follow
them!
Explore other ideas for what can be done
with waste!
Organise a workshop for your community
about the importance of recycling!
Inspire people around you by your own
example!

How can you encourage your
community to do more recycling?

What else can you do?
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Reflection Questions:
What is the state of recycling in your
town/city/country?
Can you name any consumer items that are
made from recycled  materials (e.g., plastic,
paper, textile, etc.)?
What could be the possible obstacles to
recycling?
Do all ‘donated’ waste materials get recycled
in your area?
Why using recycled material could be
beneficial for the environment?
Do you know other effective ways to handle
waste (food, textiles, plastic, paper, glass, e-
waste)? 

INFOSHEET 2121



MISSION 3: 
Knowledge Quiz

Question 1: How many years
does it take for plastic to
decompose in nature? 
Question 2: How many times
can paper be recycled?
Question 3: What happens to
recycled glass? 

SUSTAINABILITYSUSTAINABILITY& Recycling& Recycling
the planet is counting on you!

AIM: The interactive game ‘Eco Heroes’ is intended to raise
awareness and build knowledge about the importance of
recycling by completing different missions developed in  
the ActionBound online app. By completing different tasks
ranging from knowledge quizzes to hands-on activities,
the players can gradually obtain a bigger picture of the
impact of sorting waste and recycling efforts on the
environment and sustainability in their area and beyond.

SKILLS TO BE PRACTICED: Critical Thinking, Awareness
and Knowledge Building, Teamwork, Problem-solving,
Creativity, Research and Information Gathering

HOW TO USE THE TOOL: The game includes 8 missions
that can be used/transferred to digital format or used as
separate tasks in offline settings (also in a longer period of
time), connecting different tasks to different topics
discussed in a classroom or a workshop. The tasks can be
completed individually or in teams. If used digitally, the
facilitator can assign higher points to the recycling efforts
of specific waste, depending on the urgency of recycling in
a specific geographical context. The missions can be used
as interactive tasks to introduce the topics of
environmental sustainability, environmental challenges,
waste and waste management, or as a final task to
complete a session.  

Find and photograph the
appropriate recycling
bins for plastic, paper,
and glass in your
surroundings!

MISSION 1: 
Awareness Building

Welcome to the ECO HEROES Challenge, an interactive
adventure designed to test your knowledge, creativity, and
commitment to making our planet a cleaner place! In this
game, you’ll embark on a series of missions that will take
you through the world of recycling, focusing on three key
materials: plastic, paper, and glass. Each material comes
with its own set of challenges, and the points you earn will
reflect the environmental impact of properly recycling these
items. Your goal is to complete as many missions as possible,
collecting points along the way, and learning how to make a
real difference in your community! Get ready to explore,
learn, and act as you take on the Recycling Challenge. The
planet is counting on you!

MISSION 7: 
Mini art Project

Create a mini project or artwork
using only collected waste
materials (plastic, paper, or glass).
Take and share a proud photo of
your creations!

MISSION 8: Get active
in your community
Post a question or share a
tip in an online group or
forum about recycling!
Share the reactions! 

THE TOOL

MISSION 2:
 Awareness  building

Find out if there are any
recycling plants in your area!
What are they? What kind of
materials do they recycle?
Share your findings!

MISSION 4: 
Product identification

Find and identify different
products in your home or
surroundings that can be
recycled as plastic, paper, or
glass.

MISSION 5: 
Waste collection

MISSION 6: 
24-hour recycling

challenge

Within 24 hours, collect as
much waste made of plastic,
paper, and glass as possible
and dispose of it properly!

Collect a certain number of plastic
bottles, paper wrappers, or glass
bottles from your surroundings and
recycle them properly! Take and
share a proud photo(s) of your
successfully completed mission!

‘Eco Heroes’ recycling challenge

Missions of the game:

Reflection Questions:
Why is it important to talk about waste?
What interesting/curious things did you learn about
recycling systems in your area? What works and what
could be improved? 
Which activities (missions) would you try to implement
or are you implementing already in your daily life?
What could encourage more recycling of waste?

2222



Repair. regift. Rethink.

Zero waste and the magic of 5Rs

WASTE FREEWASTE FREEPlanningPlanning
what is zero waste? 

Zero Waste is a set of principles focused on waste
prevention that encourages redesigning resource
life cycles so that all products are repurposed
and/or reused. The goal of the movement is to
avoid sending trash to landfills, incinerators,
oceans, or any other part of the environment. It
also promotes the idea of responsible
consumption and awareness about the products
we consume (i.e., food, clothes, hygienic
products, etc.) (Wikipedia). The term was coined
by Bea Johnson in 2008 in her blog and later book
‘Zero Waste Home’ (2013).

"There is no such
thing as 'away'.
When we throw
anything away,

it must go
somewhere." -

Annie Leonard

What are the 5Rs? 

What you don’t need. Refuse.
While refusing certainproducts does not make
the waste disappear, it can result in creating a
demand for more environmentally friendly
alternatives. Refusing gains more power when
applied collectively.

Reduce. What you do not need
and cannot refuse.

Reducing implies that one should shift their
consumer focus on quality versus quantity and
experiences versus stuff, suggesting more
thought-through decisions and evaluation of
the past, present, and future purchases. If you
own certain stuff, it’s because you need it. 

Reuse. What you consume and
cannot refuse or reduce.

Reusing implies utilisation of the product in its
original state for as many times as possible,
maximising its usefulness, and in that way
contributing to saving the resources. There are
also other ways to reuse products, e.g., buying
secondhand or using shared consumption
options (e.g.,borrowing tools from tool libraries),
or extending the useful life of a product by
repairing it or finding a new application for it.

Recycle. It is not about
recycling more, but

less. Recycling systems usually not only require a
lot of energy to process waste but also [in many
countries still] lack regulations to effectively
coordinate the collective efforts of
manufacturers, municipalities, consumers, and
recycling businesses [entities that recycle waste
materials].

Rot. Rotting describes the process of
composting, which is simply the 

recycling of organic materials. It entails the  
decomposition of organic matter in the soil over
time, resulting in soil enriched with nutrients
from these decomposed organic materials.

‘Sustainable & waste free planning’

Reflection Questions:

Why is it important to think of sustainability
in regard to consumption?
How does more sustainable consumption
benefit the environment? 
Can you share an example of different
everyday situations where you follow the
principles of 5Rs? What is your overall
experience - is it hard, easy, rewarding?
Is it always possible to opt for sustainable
options? 

INFOSHEET & THE TOOL

AIM: The ‘Sustainable & Waste Free Planning’
tool is intended to create a greater awareness
and understanding of the impacts of individual
and collective everyday consumption choices on
the environment, to reflect on and become more
aware of the steps that can be taken to avoid
unnecessary creation of waste, namely, applying
the principles of the 5Rs, where and when
possible, and opting for more sustainable
consumption choices.

SKILLS TO BE PRACTICED: Brainstorming,
Research and Information Gathering, Teamwork,
Critical Thinking, Assessment of Individual
Consumption Habits, Awareness and Knowledge
Building on the Topic

HOW TO USE THE TOOL: The tool includes 4
situational cards with 4 different everyday
scenarios, i.e., doing groceries, going shopping,
organising travel, and  organising an event. The
tool also has a worksheet with 2 blank cards if
you want to add your own scenarios. The task is
to assess the situation and provide input with as
many sustainable and environmentally friendly
options as possible to complete the task. 
The tool can be used as a part of a practical team
activity during a workshop on knowledge
building/discussions about the impacts of waste
on the environment, environmental challenges,
or while exploring more sustainable ways of
individual consumption. The tool is best suited
for work in 4-8 small teams but can also be used
individually.
Print and cut the worksheets and let the teams
randomly pick the situational scenario and fill
the blank space with the sustainable options they
come up with. 
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It is the time of discounts in the
shopping centres at the moment.
You have been invited by your
friend to go shopping together.

TASK: Make a shopping list and
think about how you can make
your shopping more sustainable!

What do you need?
What is the country of origin of the
products/items you’re planning to buy? 
Would you be able to find local brands
that sell the same quality products?
Are your chosen products/ items made
sustainably? How can you check it?
Why do you need these items? 
Could there be something at your home
that serves the same purpose?
Do these items/products come packaged
or not?
Would you refuse extra packaging if it’s
offered?

SITUATION 2: Grocery Shopping

You are out grocery shopping
and want to prepare a lunch for
yourself.

TASK 1: Pick your groceries
carefully, keeping in mind how
you could fully use the products
without creating any waste
(when possible)!
TASK 2: Make/Plan your waste-
free lunch and share a recipe
with us!

What are you going to have for your  
waste-free lunch? How did you decide on
the ingredients? What goes well together?
Did you refuse certain ingredients? Why,
yes or no?
Did you use some ingredients repeatedly
in the preparation of your meal? Which
ones?
What will you do with leftovers if you
have them? 
How can you make sure in the long term
you don’t waste food?

SITUATION 1: Shopping
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SITUATION 3: Travelling

there are two sustainability
experts coming to Târgu Neamț,
Romania. One of them is
travelling from Yerevan,
Armenia, and the other is coming
from Tuzla, Bosnia and
Herzegovina. 

TASK: Organise the travel for
these experts, having in mind low
CO2 emissions. How will they get
to Romania? 

Which means of transportation are you
considering? 
What would be the best travel option
with the least  impact on the
environment? Why?
What is Green Travel, and what are the
benefits of it?
What could you do to compensate for the
unavoidable CO2 emissions from
travelling?
What else could you do to ensure that the
planned trips are as waste-free as
possible?

SITUATION 4: Let’s party!

You are organising a birthday
party for your friend. 30 friends
already confirmed their
attendance. 

TASK: Figure out and plan how
to reduce waste as much as
possible in preparation for and
during the party! 

Which products do you plan to buy?
Which household items can you
repeatedly reuse? 
What about gifts? Are they going to be
wrapped? Are there going to be gifts or
maybe just financial contributions?
Will you have snacks or prepared food?
Will you make snacks yourself? Where
will you get the ingredients? 
In what will you serve food and drinks?
etc.
What will you do with leftover food and
drinks so that they don’t go to waste?
What other activities do you plan to do
to ensure that your event is as waste-
free as possible?
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SITUATION:

TASK: 

SITUATION:

TASK: 
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‘It deepened my understanding of sustainable practices and how
they can be implemented in real-world scenarios. 
The collaborative environment and hands-on approach not only
enhanced my professional skills but also inspired me to pursue
sustainability-focused initiatives in my career.’

HARUN
‘I really enjoyed the ‘Sustainable ImPACT 2’ project. 
It helped me grow personally and professionally 
by teaching me how to work well with others and think
long-term.’

KNARIK

‘I believe this project will for sure make a
difference in my way of living, and I will tell my
friends about everything that I learned here. 
I really recommend everyone who has a chance 
to go on projects like this to take it and do it.’ 

LAMIJA

‘We learned how to transform what we often call "waste" 
into useful and creative items. The project expanded our
understanding of ecology and sparked our imagination. 
The beautiful natural setting and engaging interactions 
with others made it a delightful experience.’

EJNA

‘I have completely enjoyed being a part of ‘Sustainable
ImPACT 2'. The activities have been diverse and vibrant,
fully contributing to the team-building and group spirit 
of open-minded, tolerant, and goal-oriented people.’

NORAYR

SUSTAINABLESUSTAINABLEImPACT 2ImPACT 2
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